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FEEL GOOD — H R

Feel Good

Generation
W R B B

Led by a new generation weary of the everyday life
difficulties, we are now determined to seek wellness
and pleasure in all parts of our lives. The world be-
comes a playground of experimentation: meditation
with natural elements, initiatory journeys around
the world, and the possibilities of playful technology
appear as so many ways to find and develop this
precious feeling of wellness. ..

In this rich context, clothing takes on a whole
other dimension. Vector of wellbeing or creative
manifesto, banner of exotic elegance or indicator
of our relationship with nature, the wardrobe can
no longer, must no longer be neutral. It’s time to
commit! It’s time to feel good!
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FEEL GOOD — W& FEEL GOOD — &3t

SOLO!
SOLITUDE AND MEDITATION AS A RE-ENERGISER
LN
Bl fE R FT R 30 4
TAKE A BREATH!
M N D F L, SPACE TO BREATHE T
IN NEW YORK CITY
k—0Os!
MNDFL> ALY HHFRSE

POP-UP RESTAURANTS
AND NOMAD COOKERS
NOMA RESTAURANT
RINE T M RE A
NOMA RESTAURANT
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GOOD MOOD FOOD
DR SMOOD FRESH JUICES
HLBEHNREY
DR SMOOD #7t

VEGAN IS THE NEW SEXY!
AMELIE PICHARD x PAMELA ANDERSON, 2016
ERRRFNMERER!
AMELIE PICHARD x PAMELA ANDERSON, 2016

DO GOOD TO FEEL GOOD!
COLGATE SAVE THE WATER CAMPAIGN, 2016
s - BREXLHF!

COLGATE SAVE THE WATER CAMPAIGN, 2016
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Feel Good

Spring Summer 2018
HR}E — 2018 FE

Merge with Nature
BARE
Feel good with the harmony

of sea horizon.
RGP LIRS E LT -

Care for the Future
BEAREK

Feel good and feel positive, thanks to
a fresh energy full of vitamins!
RBE RN BOCIEE - B
Y than A B RTREE |

Meet with Culture
XA #RC
Feel good through the world journey
and cultures mixing. ..
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THEME 1 — £ 81

Merge
with Nature

BARS

Feel good with the harmony of sea horizon.

Give rise to a deep feeling of wellness through a
meditative walk on the seaside, in total harmony
with the natural elements.

Feel the dryness of the windswept sand dunes,
immersed in sandbanks, shellfish, seaweed and
shingle. .. Plunge your eyes into the sea waves, foam
and fish, and take a breath of fresh air to remind
what is really essential. ..

For those who are seeking the harmony of body
and soul, through a slow and natural way of life
made of essentials products.
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COLOURS — #Ei &8 MERGE WITH NATURE — BH&®E

Archeology —EEHF PANTONE 19-0622

PANTONE® 16-1107

PANTONE 11-0601 PANTONE 13-0715

Breath — ¥ i PANTONE 19-4014

PANTONE 12-4609

1 Pebble — A

2 Seaweed — B E
3 Cord— 4

4 Sand — ®

A calm, mineral range of neutrals inspired by the wide-
open spaces that encourage solitude.

Real shades marked by time: clay, granite, sand, linen.
These neutrals are completed by sea-spray tones found
in lands where the cold reigns in Summer. The need to
take a deep breath of fresh air.

5 Mother-of-pearl — Bk &
6 Ocean — ¥

7 Breeze — X

8 Aqua — KXIk
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FABRICS — M #

loose plain weaves, nets.

are raw and original, inspired by stony landscapes and

mineral places between land and sea (grottoes, cliffs,
eroded rocks, stony grounds, dry vegetation..
spirals / Wavy tone-on-tone textures / Blistered effects,

SANDY High twist yarns, turned and twisted crepes/
SHELLS & FOSSILS Calcareous structures: nautilus,
drawn threads, embroideries, jacquards.

WILD VEGETATION Stringy aspects, fish nets and ropes:
Rustic textured lace, like calcareous sponges.

ARCHAIC PALMS Authentic, antique chic: materials

linen, jute, hemp, sisal...
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FABRICS — T #}

SEASPRAY Between sea and sky, a breath of fresh, salty
air. A desire for sea-spray and brisk sea breezes for a
fresh, invigorating sensation.

FLAGSTONE Sailor denim / Slate blue / Bleached
effects: streaks, pronounced slubs / Tweeds, indigo
marled effects.

PEARLY GLEAM Pearly, wet-look shine / Slippery
hands / Fluid, slippery, runny, almost slimy aspects.

Triacetate + cotton + polyester; viscose + polyester
blends.

SEA GARDEN Moss and plankton / Matte and shiny
effects/ Shot aspects / Silky looks.
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UNDULATION AND DUNE FLOWERS Maxi flowers with BERREPEZE DRAERNERERAMER - BEL
undulating, supple petals. Dishevelled flowers scattered M REEEDEZ L -
on sand dune grounds.




THEME 2 — £ 8 2

Care for

the Future
FEARK

Feel good and feel positive, thanks to a fresh energy
full of vitamins!

Science and mindfulness are now cooperating, while
technology is going emotional. A new creative 3.0
wave is emerging, both hyper connected and totally
relaxed; radical and thoughtful; logical, rational and
poetic — all at once.

A playful and technological universe inspired by
the pop sixties era, for a new generation aiming to
mix modernity with wellness and comfort in order
to boost their style. So... roll on tomorrow!
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COLOURS — #Ei &8

Healthy Relax — #@@Epm

PANTONE 12-5504

Pop Vitamin — #474 b

PANTONE 14-0760

PANTONE 18-2143

1 Fluoride — @4

2 Blush — j 4L

3 Javel Bleach — X EBRNZ [
4 Silver — 4R

A variety of fresh pastels in a medical-cosmetic spirit,
with a focus on pinks and greens occasionally ranging
as far as silver. Completed by optimistic, energetic,
plastic bright, and not forgetting a deep black.

PANTONE 15-1922

SILVER

PANTONE 18-4252

5 Mango— & &

6 Plastic Curacao — BRIERNZR
7 Raspberry — B&F

8 Black — 2
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FABRICS — M #

BABYDOLL An unabashed kitsch, fun, doll-like style.
A desire for fun, playful decoration, artificial gardens
and acid colours worthy of a naive, child-like world.

ACID YARN DYES Ribbed stripes/ White or grey +
acid tones/ Satin bands/ Cotton + elastane.

DOTS Maxi dotted Swiss, spangles, circles, discs/
Bicolour: white + acid tone / Lines of graphic, regular
little flowers.

METALISED VIBRATIONS Weaves using metallic
fibres that shield harmful waves / Titanium / Iridescence /
Aluminium gleam/ Silvery pearly effects.
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BABYDOLL An unabashed
A desire for fun, playful ded
and acid colors worthy of a

ACID YARN DYES Ribbed
acid tones/ Satin bands/ Cq

DOTS Maxi dotted swiss,
Bicolor: white + acid tone /
little flowers.

METALIZED VIBRATION
fibers that shield harmful wav,
Aluminum gleam/ Silvery pe







FABRICS —

TECHNO EMOTION A cosmetic, medical spirit is
stepping into textiles. The connected human appreciates
its shooting effects and finds much-needed wellbeing
in smart textiles (neo-skin, detox or “cream” textile...).

SPONGY Gummy, plushy/ Light and compact/Mini
French terry / Supple stretch.

ULTRA MATTE Rubbery finishes and coatings / Latex,
polyurethane / Matte neo-vinyl.

TRANSLUCENT MEMBRANCES Supple plastics /
Gradations/ Thermal change colour/Sensitive textile
coatings.
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PRINTS — EJ % CARE FOR THE FUTURE — BZ XK
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NAIVE PARADISE The symbol of a paradisiacal world: HEHMRE REHRNTER K0TS - GEN -
rainbows, deserted islands, palm trees, hibiscus flowers

on a dotted line, ground resembling offset grids. Clean- %R BHEE - HARIKRPES o

lined, graphic flowers, dots and stylised daisies. BRI TR AR BOLERAE o

In dense all-overs, stripes or as grounds to develop in

prints, guipures and embroideries.




THEME 3 — £ # 3

Meet

with Culture
N A HESE

Feel good through the world journey and cultures
mixing. ..

An ode to beauty and elegance, created by the
luxurious mix of East and West. An initiatory
journey from Asia to the north of the Mediterranean,
where the young generations mash up influences,
wardrobes and references to reinvent aesthetic
codes. Inspired by melting-pots and nomadism,
we discover a multitude of new savours, through
the charming flower and spice markets, the majestic
mosaic compositions and ornamental gardens. ..
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MEET WITH CULTURE — 34 #83C




COLOURS — #Ei &8

Terracotta — I B

PANTONE 13-1318

Mosaic Ethnic — Z&SR&

PANTONE 19-2431

PANTONE 15-1245

1 Soil —

2 Henna — i§F%®
3 Nude — # &
4 Ocher—# A

Fragile, sophisticated tones, earthy pastels and warm,
sensuous sanguine shades. The colours of the heady
perfumes, spices and plants found in Oriental markets.
Persian and Old World inspirations.

PANTONE 19-1334

PANTONE 16-4719

PANTONE 14-3710

5 Petunia — &&E4

6 Turquin — BEEBKRER

7 Orange Blossom — & %
8 Damas — ixGTHfT

fe5s - ERNEE RN EARE - BIEHRNE
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FABRICS — T #}

ROMANTIC ANTIQUE Ode to delicate femininity:
sophisticated silks and decoration approaching
the world of lingerie for a contemporary goddess.
Fantasised sensuality inspired by Pre-Raphaelite and
Orientalist paintings.

PEPLUM PLEATING Pronounced crepons / Fine
irregular pleating / Little trompe-|'oeil pleats / Light
linear blistering.

PRECIOUS PERSIA Finely etched and worked Oriental
decoration / Cloisonné enamel inspiration / Isfahan,
Palace of Babylon/Jacquards, brocades, beading...

PATE DE VERRE Veiled pastels/ Pearly, iridescent,
patinated / Soft, delicate shine / Light and translucent.

HHIRE SRHEBLANR | SHNLENEN  BIR
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FABRICS — T #}

EASY SUMMER A relaxed, easy-to-wear, yet still very
feminine Oriental style. A certain casual elegance paired
with a desire for sophistication conveyed in cottons and
more everyday qualities.

MOSAICS Mini geometric motives/ Bicolours or tone-
on-tones/ Jacquards, damasks.

HAMMAM Hammam towel inspiration: foutas / Wide
multicoloured stripes/ Flat basketweaves.

MASHRABIYAS Screen wall decoration / Textured tone-
on-tone damasks/ Mini French terry.
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PRINTS — ED %

ORIENTAL GARDEN Geometric and floral ceramic
motives from Majorelle Garden, harmonies inspired
by saffron flowers and pistils.

Flowery branches, graceful shrubs and charming
bushes.

,,
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MEET WITH CULTURE — 34 #83C
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DIRECTIONS TREND COMMITTEE

Since its foundation in 1998, the Directions Trend Committee has provided an
invaluable research and marketing tool to designers and garment professionals,
helping them steer their designs and manufacturing processes in line with coming
fashion seasons. The committee comprises top trend forecasters, selected by Messe
Frankfurt (HK) Ltd based on their knowledge and wide experience in all fields of
fashion. They come from cities considered the fashion capitals of the major export
markets for international garment trade: New York, Milan, Paris and Tokyo. Each
season, the committee members combine their expertise and local influences to
come up with the themes that tell the story of tomorrow’s apparel fabric trends.

NELLYRODI™ AGENCY - PARIS, FRANCE
The NellyRodi™ Agency is a trend forecasting agency — established in 1985 by
Mrs Nelly Rodi — with a passion for the future. Nelly Rodi is a pioneer in
envisioning and understanding a world where consumer behaviour influences
fashion and all lifestyle sectors. Gathering more than 35 collaborators, including
designers, and marketing and sociology experts, the NellyRodi™ Agency’s
observations and predictions inspire more than 1,200 companies from all over
the world in the textile, apparel, cosmetics and lifestyle industries, in the
development of their creative strategies and products. Laurent Le Mouél is the
agency creative director since 2011 on fashion and beauty sectors.

www.nellyrodi.com

ELEMENTI MODA - MILAN, ITALY
Elementi Moda has provided consultation services since 1979 as well as styling
and product design for the international textile industry. Elementi Moda
organises trend conferences for international apparel companies. It also provides
extensive research and development services for commercial textile products,
such as fibres, yarns, fabrics and knitwear. Creative Director Ornella Bignami is a
specialist in fibres, colours, yarns and fabric developments for fashion and home.

www.elementimoda.com

DONEGER CREATIVE SERVICES - NEW YORK, USA
Doneger Creative Services, the trend and colour forecasting division of The
Doneger Group — a leading US merchandising consultant and trend forecasting
company - offers a broad range of products and services in keeping with the
direction of the industry. Kai Chow, Director of DCS, covers the apparel,
accessories, lifestyle and home markets through printed publications,
integrated digital platforms and live presentations to address the needs of
retailers, manufacturers and other style-related businesses.

www.doneger.com

SACHIKO INOUE - TOKYO, JAPAN

Sachiko Inoue graduated from the International Design and Art Institution in
1971. Having worked for various textile companies as a fashion and textile
forecaster, she was honoured with the Display Industry Encouragement Award
after producing an excellent Spring / Summer 2000 trend collection for Fukui
Innovatory Textiles. Currently, she offers consulting services, including trend
forecasts and individual guidance for several key material producers, trading
firms, converters and fabric manufacturers in Japan. She has also been involved
in directing JFW (Japan Fashion Week Organization) / Textile Div. in the trend
forecasting field.
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NELLYRODI™ AGENCY - JZEEZ

NellyRodi™ Agency F 1985 i Nelly Rodi Z+—F )37 » E—RWAKRER
B 52 78 % (5 /0 RO B 18 07 0 B BRI LA © Nelly Rodi S IEZHE - 2BFRLSH
EHRETHNESHNEREZFNEAMSE © NellyRodi™ Agency SLER 35 4
SYERME  1RITT » M RIESFER > AEIRET 1,200 REE - % -
et G A A E B i 1T Al R L M ER M TN R A S - AR MW MERIER
FERHES ° Laurent Le Mouél F 2011 F3BE NellyRodi™ Agency B {8 K 2R ZF
ZOMERYS -

www.nellyrodi.com

ELEMENTI MODA - & AfK=
Elementi Moda BRI F 1979 F » EFE A EIRGLNIRHEIR ~ FERIZIT R~ "
BITIRS - kAR B ARZRECDVEFREHSN  HEER T ZHEL
GOFRMRRTFERS  BFEA4 - 0% - mEREE o HOESY Omella
Bignami Z T 244 - 8% - Y% NIRARRFAGRAXEIEHNER ©

www.elementimoda.com

DONEGER CREATIVE SERVICES - ZE4AY
Doneger Creative Services /& The Doneger Group T R & KR BTN Y
EB17 o The Doneger Group 3= E 75 & T i Y KW BT 7] K2 B R FUNANLAY - 1243
SRR RERS Bl RERLS K o Kai Chow I DCS B M » EISEN I
Ty FEBBEAREDINES  KARE - WYRETNEEHEER - U
HREE - F1ER > URIZITEXTIULHENR -

www.doneger.com

HEEHMF - BAKRRE

FHEERTFT 1971 FE U FEPRZIT R Z ARZFFE (International Design and Art
Institution) * B THRHGL L THEENERFLLFRTAMNER » /FERKA
Fukui Innovatory Textiles 814 7 2000 &/ EZHRAIMES [RRIlE
¥ | (Display Industry Encouragement Award) o BLE B3 ZLEE - 7 B AR
ZARNEMBESX - BB NR - MIMARRAEESE  REFRTONKR
FAAIB SRS » B MS JFW (Japan Fashion Week Organization) #9857
BN o




COLOUR RANGE — E®BSEH COLOUR RANGE — Hi&EH

Merge with Nature — BRm&
Archeology — £#&% Breath — ¥ 1%

PANTONE® 16-1107 PANTONE 19-0622 PANTONE 11-0601 PANTONE 13-0715 PANTONE 17-3919 PANTONE 19-4014 PANTONE 14-4206 PANTONE 12-4609

Care for the Future — #Z %%k
Healthy Relax — f@gmm Pop Vitamin — %47

PANTONE® 14-5416 PANTONE 15-1922 PANTONE 12-5504 SILVER PANTONE 14-0760 PANTONE 18-4252 PANTONE 18-2143

Meet with Culture — 3t #83C
Terracotta — 41 K Mosaic Ethnic — Z®ER&

PANTONE® 17-1518 PANTONE 19-1334 PANTONE 13-1318 PANTONE 16-1328 PANTONE 19-2431 PANTONE 16-4719 PANTONE 15-1245 PANTONE 14-3710

PANTONE® and other Pantone trademarks are the property of Pantone LLC. PANTONE Colors displayed here may not PANTONE® [ E ftz Pantone I #7139 /8 Pantone LLC 97 X ° iX £ & 7R #) PANTONE & % 7] 82 5 PANTONE £ E 1
match PANTONE-identified standards. Consult current PANTONE Color Publications for accurate color. Pantone LLC is BEMEHNESR  BESARI R PANTONE @Y - ERBUEBEYEE © Pantone LLC 2 X-Rite, Incorporated
a wholly owned subsidiary of X-Rite, Incorporated. © Pantone LLC, 2017. All rights reserved. K2 & F /27 ° © Pantone LLC, 2017 ° JRIXFTH °
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VISIT THE TREND FORUM AT

Intertextile Shanghai Apparel Fabrics — Spring Edition
15— 17 March, 2017
National Exhibition and Convention Center (Shanghai)

FOR FURTHER INFORMATION
PLEASE CONTACT

*
B messe frankfurt
35/F, China Resources Building
26 Harbour Road, Wanchai
Hong Kong

textile@hongkong.messefrankfurt.com
www.messefrankfurt.com.hk

intertextile

SHANGHAI apparel fabrics
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